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O U R  M A R K
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8  R U L E S  TO  A LW AYS  FO L LO W

The full color mark will be used sparingly, the 
more common use will be the knocked out version.

The Lesley and art and design marks should 
never appear side by side or on the same page.

If the art and design mark is used, it should mean 
we don’t need to use the Lesley mark.

Give the mark plenty of space. Do not place it too 
close to other objects or text.

Use only the original files for the mark. Do not 
alter, stretch, or redraw the mark.  

The full color mark can only be used on a white 
background. The knocked out (all white) version 
can be used on a orange, black, or gray field, or 
overlaid on photography and artwork.

Use the mark at an appropriate size. It should 
never be so small that you cannot read the text.

Never add elements to the mark. It should be 
used in its original form only. 
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M A R K E T I N G  US AG E

O N  M A R K E T I N G  M AT E R I A LS
The Lesley Art + Design mark is to be used on any marketing materials used 
exclusively for the College of Art and Design. Any marketing materials developed as 
overall undergraduate or graduate communications not specific to the College of 
Art and Design will not bear the mark.
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R E ST R I CT I O N S  FO R  US E

L E S L E Y  A RT  +  D E S I G N  N A M E
Lesley Art + Design is to be used in the mark only. When the name of the school 
appears in written format, including in email signatures, marketing copy, admissions 
communications, alumni communications, etc. it will be referred to as the College of 
Art and Design. 

E V E N TS
The mark will not appear at formal university events where the College of Art and 
Design is represented alongside the other three schools. These events include 
commencement and convocation. Events such as gallery exhibitions, student shows, 
guest speakers specific to the College of Art and Design, etc. can use the mark.
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CO LO RS

1 6 5  C B LAC K  6  C CO O L 
G RAY  1 1



6COLLEGE OF ART AND DESIGN SUBBRAND GUIDELINES

TY P O G RA P H Y

The College of Art and Design subbrand mark uses the Lesley University sans serif 
font Stag Sans. All materials produced using the mark should also use Stag Sans, the 
corresponding slab serif font Stag, or the alternate open source font Source Sans Pro. 

STAG

Stag thin
Stag light
Stag medium
Stag semibold
Stag bold

STAG  S A N S

Stag Sans thin
Stag Sans light
Stag Sans medium
Stag Sans semibold
Stag Sans bold

S O U R C E  S A N S  P R O

Source Sans Pro light
Source Sans Pro medium
Source Sans Pro semibold
Source Sans Pro bold
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P H OTO G RA P H Y  US AG E
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W E B  A P P L I C AT I O N

A P P E A R I N G  A S  A  PAT T E R N
The knocked out mark can be used on an orange field using the short story 
pattern. The mark and background will be available at the appropriate size in the 
media gallery.

College of Art and Design 
Founded in 1912 as the School of Practical Arts, and 
known for more than four decades as the Art Institute 
of Boston, we’ve educated artists and designers for 
over 100+ years.
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W E B  A P P L I C AT I O N

A P P E A R I N G  I N  A  C A R D  R O W
The knocked out mark can be used on an orange or gray field using the short profile 
card type. The mark and background will be available at the appropriate size in the 
media gallery.


